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1. Introduction  

This report summarizes the findings of the survey conducted in the frame of the project CHEER 

YOU @P. The main objective was to understand that status quo and the gaps on the topic of female 

entrepreneurship in the participating countries. The survey was conducted online via 

SurveyMonkey.  

 The survey was conducted based on empirical data collected based on a prepared questionnaire. 

The empirical part of the report was carried out based on the survey conducted from June to 

September 2021. The questionnaire was prepared based on literature studies and the expert 

method and was addressed to entrepreneurs, in particular women planning or running a business 

living in: (1) Poland, (2) Austria, (3) Greece, (4) Spain, (5) Estonia. There was also a questionnaire 

filled-out by representatives of institutional environment. The questionnaire divided into several 

sections, i.e. (I) personal data, which contained basic information about the respondents. In 

section (II) there were questions about people running enterprises, in section (III) the questions 

related to people planning to become entrepreneurs and in section (IV) where the questions were 

asked to representatives of environment institutions. The questions were constructed based on 

the classic Likert scale (1-5), measuring attitudes, and single and multiple-choice questions were 

also used to understand the needs and barriers of establishing a company as well as the possibility 

of operating in a changing business environment in different countries. 

The survey was conducted in electronic form using the CAWI (Computer-Assisted Web Interview) 

technique. The empirical data was compiled using Excel and IBM SPSS. 

Tables and figures were used to present the results and interpret the results, which, after the 

analysis, became the basis for drawing the conclusions. A total of 389 respondents from five 

countries took part in the survey: (1) Poland - 80, which accounted for 20.6% of the total 

population, (2) Austria - 74, which accounted for 19.0% of the total population (3) Greece - 73, 

which constituted 18.8% of the total population (4) of Spain - 73, which accounted for 18.8% of 

the total population (5) of Estonia - 89, which constituted 22.9% of the total population. 
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2. General questions   

After verification of the empirical material, the following structure of respondents was qualified 

for the study, presented by the following data (table 1, figure 1): 

Table 1. The age of the respondents 

Row Labels AT  % EE  % ESP  % GR  % PL  % 

Grand 

Total % 

F 29 
 

74 
 

57 
 

30 
 

64 
 

254 65,3% 

18 - 24 24 82,8 43 58,1 7 12,3 3 10,0 12 18,8 89 35,0 

25 - 34 1 3,45 11 14,9 25 43,9 14 46,7 20 31,3 71 28,0 

35 - 44 1 3,45 10 13,5 6 10,5 9 30,0 9 14,1 35 13,8 

45 - 54 - 0,0 8 10,8 13 22,8 3 10,0 19 29,7 43 16,9 

55 - 64 3 10,3 2 2,7 6 10,5 1 3,3 4 6,25 16 6,3 

M 45   15   16   43   16   135 34,7% 

18 - 24 44 97,8 14 93,3 3 18,8 4 9,3 4 25,0 69 51,1 

25 - 34 - 0,0 1 6,67 3 18,8 14 32,6 - 0,0 18 13,3 

35 - 44 - 0,0 - 0,0 8 50,0 16 37,2 5 31,3 29 21,5 

45 - 54 - 0,0 - 0,0 2 12,5 5 11,6 6 37,5 13 9,6 

55 - 64 1 2,22 - 0,0 - 0,0 4 9,3 1 6,25 6 4,4 

Grand Total 74   89   73   73   80   389 
 

  
19% 

 
22,9% 

 
18,8% 

 
19% 

 
20,6% 

 
100% 

Source: own calculations  

 

According to the research, the questionnaire was completed by 389 people, 65.5% of whom were 

women, 34.7% were men. Analyzing the age structure of the respondents, the largest group 

among women were those aged 18-24, which accounted for 35.0% of the entire surveyed 

population. The largest group among men were also those aged 18-24, who accounted for 51.1% 

of the surveyed male population. Figure 1 presents the characteristics of the respondents broken 

down by gender in individual countries.  

The chart below provides a complete description of the structure of respondents in individual 

countries. 
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Figure 1. Gender of the respondents 

 

Source: own calculations  

As the chart shows, the largest male population in individual countries was studied in Austria 

(33.3%) and Greece (31.9%), while women in Poland (25.2%), Estonia (29.1%) and Spain (22, 

4%). Women in the survey accounted for 65.3% in total, and men for 34.7%.   

When characterizing the social status of the respondents (the table below), it should be 

emphasized that the survey covered both people who had children (24.9%), and people who were 

married or not without children, who constituted 26.5% of the surveyed population. 
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Table 2. Characteristics of the social marital- status 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Another large group of respondents were people living alone without children (25.4%) and 

people living alone with children (23.1%). The full characteristics of the studied population are 

presented in the chart below. 

live in couple with children 97 (24,9%) 

18 - 24 46 47,4 

25 - 34 24 24,7 

35 - 44 15 15,5 

45 - 54 9 9,3 

55 - 64 3 3,1 

live in couple (married or not) without children 103 (26,5%) 

18 - 24 61 59,2 

25 - 34 30 29,1 

35 - 44 7 6,8 

45 - 54 3 2,9 

55 - 64 2 1,9 

live alone (single, separated, divorced or widowed) 99 (25,4%) 

18 - 24 29 29,3 

25 - 34 18 18,2 

35 - 44 20 20,2 

45 - 54 24 24,2 

55 - 64 8 8,1 

live alone with children 90 (23,1%) 

18 - 24 22 24,4 

25 - 34 17 18,9 

35 - 44 22 24,4 

45 - 54 20 22,2 

55 - 64 9 10,0 

total 389 100,0% 

Source: own calculations  
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Figure 2. Characteristics of the social-marital status 

 

Source: own calculations 

 

When analyzing the chart, it should be emphasized that the most numerous groups among all 

respondents are married or not married to children aged 18-24, who accounted for 59.2%, and 

then in the same age group who are also in a partnership with children (47.4%). People who live 

alone without children are also a significant group, both in the age group 18-24 (29.3%) and 45-

54 (24.2%).  

 

Table 3. The current position of the respondents 

Description number % 

I am an entrepreneur (I own a firm) 93 25,71 
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I am considering starting a new venture (I am employed) 104 26,74 

I am considering starting a new venture (I am unemployed) 100 23,91 

I am a representative of an institution related to entrepreneurship/ local 

governmental body/ …. 92 23,65 

Total 389 100% 

Source: own calculations  

When analyzing the table describing the structure of respondents from the perspective of the 

current position on the labor market, it should be emphasized that the largest group are people 

who want to start a business and work on their own, both employed (26.74%) and not employed 

(23.91%). It is associated with a young age and the desire to implement your career plans through 

your firm. 

The chart shows the distribution of answers among the surveyed respondents:  
 
Figure 3. The structure of current position of the respondents (%) 

 

Source: own calculations 

The other half are both those who define themselves as entrepreneurs (25.71%) already 

running their own business, as well as people who are employed and represent institutions 

from the business environment (23.65%). 
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3. Answers from “I am an entrepreneur (I own a firm)”  

Table 4. In which year did you start your current business activity? 

 Years Number  % 
2021-2019 38 40,86 
2018-2015 20 21,51 
2014-2011 11 11,83 
2010<  24 25,81 

Total 93 100,00 
Source: own calculations 

 

Most of the owners of the surveyed companies have established them relatively recently. Over 

40% were established in 2019-2021. Over 25% of companies were established over 10 years ago. 

For almost 12%, these are the years 2011-2014, and for over 21%, the years 2015-2018. 

Therefore, it can be concluded that a large part of the surveyed companies had the most difficult 

first years of operating in business. However, for over ¾ of respondents, the established company 

is their first business venture. 

The table below characterizes entrepreneurs who have already had experience in business as 

well as those for whom it is another business venture. As it turns out, among women 17.20% 

already had experience in running a business, while among the surveyed population only 7.53% 

of men. However, for 48.39% of women and 26.88% of men, it is the first business set up. 

 

Table 5. Is the current business activity your first business? 

description Female % Male % Grand Total 

No 16 17,20 7 7,53 23 24,73 

2021-2019 4 4,30 3 3,23 7 7,53 

2018-2015 7 7,53 1 1,08 8 8,60 

2014-2011 1 1,08 1 1,08 2 2,15 

2010<  4 4,30 2 2,15 6 6,45 

yes 45 48,39 25 26,88 70 75,27 

2021-2019 22 23,66 9 9,68 31 33,33 

2018-2015 7 7,53 5 5,38 12 12,90 
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2014-2011 2 2,15 7 7,53 9 9,68 

2010<  14 15,05 4 4,30 18 19,35 

Grand Total 61 65,59 32 34,41 93 100,00 

Source: own calculations  

 

As shown in the chart, 7.53% of women and more than one percent of men declare that in the 

period from 2015-18 they run a business earlier, more than 4% of the surveyed population has 

over 10 years of business experience. 

The chart shows the structure of the surveyed respondents for whom the enterprise is not the 

first business activity. 

Figure 4. Current business activity is not the first (%) 

 

Source: own calculations 

As the chart shows, the largest such group are people setting up a business in 2015-2018, they 

accounted for 7.53% of the surveyed population of entrepreneurs. 

Table 6. How many years have you been working previously as an employed person? 

 EA % 

I have no seniority 14 15,05 

4.3

3.5

7.53

4.3

2.23

20.8

20.8

2.15

0 5 10 15 20 25 30

2021-2019

2018-2015

2014-2011

2010<

Female Male



 

11 
 GRANT AGREEMENT: 2020-2-AT02-KA205-002824 

 

Up to 1 year 12 12,90 

2 to 5 years 24 25,81 

6  years and more 31 33,33 

I have always run my own business 12 12,90 

Total 93 100% 

Source own calculations 

The respondents were asked about their previous professional experience. It turns out that about 

15% of the respondents do not have any work experience, almost 13% have always run their own 

business and have not worked anywhere else before. Most (33%) have over 6 years of 

professional experience, over 25% of the respondents have worked for 2-5 years, and almost 13% 

have worked for up to one year. 

Figure 5. How many years have you been working previously as an employed person? 

 

Source: own calculations 

As shown in the chart, more than half of the respondents (owning enterprises) have professional 

experience of more than two years of work, which means that despite the difficulties related to 

running a business in difficult economic conditions, which overlapped with the pandemic, they 

kept their companies, which allows them to be optimistic about the possibilities of running these 

enterprises in the market in the following years. 
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Number % 

Only one 47 50,54 

15.05 12.9 25.81 33.33 12.9
0

5

10

15

20

25

30

35

I have no seniority Up to 1 year 2 to 5 years 6 years and more I have always run
my own business



 

12 
 GRANT AGREEMENT: 2020-2-AT02-KA205-002824 

 

Less than 10 22 23,66 

10 and more 24 25,81 

Total 93 100,00 

Source: own calculations  

The companies established by the surveyed companies are in the vast majority of cases micro 

companies. Over 50% of the respondents run a sole proprietorship. Almost 24% employ fewer 

than 10 people, and more than a quarter employ 10 or more people. Looking at the period of the 

company's existence on the market, such a size could be expected. Typically, newly established 

companies are small companies with a small scale of activity and with the development they begin 

to expand and hire employees. 

The structure of the respondents is presented in the chart below. 

Figure 6. How many employees does your company have? 

Source: own calculations 

As the chart shows, only one person is employed in more than half of the enterprises, however, it 

should be emphasized that 25.81% employ more than 10 people. The majority of small companies 

in the study is valuable because it is the smallest enterprises that face the greatest obstacles doing 

business, and at the same time they are the fastest growing and in result hiring employees. Small-

scale enterprises are the essence of entrepreneurship. 
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Table 8. What is the sector of your business? (choose only 1) 

Description Number % 

Agriculture 1 1,08 

R&D 3 3,23 

Education /social services 35 37,63 

Manufacturing and transportation 9 9,68 

Financial/ Administrative/ Consumer Services 5 5,38 

Health 4 4,30 

Wholesale and retail 7 7,53 

ICT 8 8,60 

Marketing/Advertisement 10 10,75 

Other (please specify) 11 11,83 

total 93 100 
Source: own calculations 

Looking at the industries represented by the respondents, one can notice a significant percentage 

of people employed in education and social services (37.63%). The second largest group deals 

with marketing and advertising (11.83%), and the next industry is production and transport 

(9.68%).  

The structure of responses of respondents running their own enterprises regarding the current 

industry in which they operate is presented in the chart below. 

Figure 7. What is the sector of your business? (%) 

 

Source: own calculations 
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Over 10% pointed out an industry other than that indicated in the questionnaire. Only about 1% 

of the respondents mentioned agriculture. 

Table 9. If you ran a business before, what was the reason for its closure? (please select all 
appropriate answers) 

 number % 

Economic factors 3 13,04 

Family factors 5 21,74 

Industry change 5 21,74 

Ownership transformations 3 13,04 

New/increased competition 1 4,35 

COVID-19 2 8,70 

Others (what kind)? 4 17,39 

Total 23 100% 

Source: own calculations 
 

The respondents were asked if they had run a business before and if they closed it, and what was 

the reason for this. Family factors turned out to be the most frequently indicated answer 

(22.58%). Economic factors came second, followed by Covid-19 and broadly understood changes 

in the industry.  

Figure 8. If you ran a business before, what was the reason for its closure? 

Source: own calculations 
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When considering the reason for the closure of a business among the surveyed population with a 

division into the group of women and men, it should be emphasized that the main reason for the 

closure of a business in the group of women were economic factors (20.45%), while among men 

there were differences because the respondents emphasized the importance of factors such as: 

family (8.60%) in line with changes in the industry (8.60%) and other factors not taken into 

account during the study (9.68%). In case of women, family factors were more frequently 

indicated as reasons for closing the company (13.98% of indications for women and 8.6% of 

indications for men). 

Figure 9. If you ran a business before, what was the reason for its closure? 

 

Source: own calculations 

As can be seen in the chart above, people who closed their business earlier were the least likely 

to do so due to increased competition. 

Table 10. How was your current company established? 

 
Number % 

As a continuation of the parents' activity (family business) 21 22,58 

As completely new (founded from scratch) 51 54,84 

Acquisition or division of a private enterprise 2 2,15 

I was unemployed and decided to start my own business 16 17,20 
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Forced or under threat of losing a job 1 1,08 

Another way (please specify) 2 2,15 

total 93 100,00 

Source: own contributions 

When asked about the way of setting up a business, the vast majority of respondents replied that 

the company was established by them from scratch (54.84%). Interestingly, in the case of 22.58%, 

it was a continuation of the activity started by parents - a family business. Only 2% of the 

respondents took over an existing business. 

A detailed picture of the structure of entrepreneurs' responses is presented in the chart below. 

Figure 10. How was your current company established? 

 

Source: own calculations 

Table 11. The following factors of my life have played a "pro" or "contra" role to develop my 
company. "Pro" refers to factors that had a positive impact on the development of the 
company. "Contra" means negative, limiting influence. 

 
number pro (%) number contra (%) 

Family 72 77,42 21 22,58 

Money 68 73,12 25 26,88 
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My personal relationships 82 88,17 11 11,83 

Access to relevant information 69 74,19 24 25,81 

Source: own calculations  

The respondents were asked which factors constituted a limitation for them in the company's 

development (contra) and which had a positive (pro) impact. It should be noted that the 

responses were quite positive as most of the factors were found to be conducive to business 

development. This mainly concerns the personalities of the respondents. Less than 10% of the 

respondents stated that this is a factor having a negative, limiting influence. Personal 

relationships and qualifications were also assessed positively. 

The options "money" and "access to relevant information" received the most negative responses. 

Just behind them are factors related to the family. 

The chart below shows the structure of the answers. 

Table 12. The following factors of my life have played a "pro" or "contra" role to develop my 
company. "Pro" refers to factors that had a positive impact on the development of the 
company. "Contra" means negative, limiting influence. 

 

Source: own calculations. 
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As can be seen from the chart above, basically all the factors listed are important in the proper 

functioning of the enterprise, however, it should be emphasized that the most important of them, 

according to of the surveyed, is personality (90.32%) of the entrepreneur. It is a psychological 

factor that allows, on the one hand, to survive a difficult period and then, based on experience, to 

properly implement your economic assumptions. 

The differences in the perception of factors broken down by gender are presented in the figure 

below. 

Figure 11. The following factors of my life have played a "pro" or "contra" role to develop my 
company difference between female and male structure (%) 

 

Source: own calculations. 

As shown in the chart, 61.29% of the surveyed women emphasize content-related preparation, 

i.e. training and qualifications, while among men the most important role is played by personality 

(32.26%). Women more often than men indicated the negative influence of the family on running 

a business. 

Source: own calculations. 
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Figure 12. What are, in your opinion, the essential disadvantages of self-employment? (scale 
from 1 to 7; where 1 means the smallest disadvantage and 7 means the biggest 
disadvantage) 

 

Source: own calculations 

When characterizing the chart, it should be emphasized that the opinion of the company's 

owners about the significant disadvantages of self-employment was measured by the 

attitude of entrepreneurs. The study used 7 factors measured with the Likert scale (from 

1 to 7; where 1 is the disadvantage defect and 7 is the largest disadvantage). Research 

indicates the highest median (Me = 5) is among two factors: (1) Low financial results in 

relation to effort and risk (mean = 4.76) and (2) constant uncertainty about the 

company's success (mean = 4, 72). It should be noted, the lowest significance of the 

jealousy factor of others Me = 3 (mean = 3.05). This figure shows that the most important 

disadvantages and fears of entrepreneurs running their own business are factors related 

to the uncertainty and fear associated with low financial return, which means that the 

business environment for entrepreneurs is turbulent and unpredictable, which on one 

hand creates opportunities and, on the other threats. 
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Figure 13. What are, in your opinion, the essential advantages of being self-employed? (scale 
from 1 to 7; where 1 means the smallest advantage and 7 means the biggest advantage) 

 

Source: own calculations 

In the next question, on the same scale, the opinion of the company's owners on the significant 

advantages of self-employment was examined. Research indicates a very high median (Me = 6) 

for as many as 6 factors, the highest average of which was obtained by 3 responses: "position in 

the company - independence from superiors" (mean = 5.52), "possibility of professional self-

realization" (mean = 5.53) and "self-fulfillment and doing what you love" (mean = 5.69). The 

lowest scores were obtained for the answer "satisfying financial benefits" (mean = 4, median = 

4), which may seem surprising. However, it is consistent with the results of many studies 

suggesting that the basic motivation of business activity is factors related to self-fulfillment and 
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satisfaction with what is being done, and not financial motives. It should be noted, however, that 

this applies to people who already run businesses. A different situation may apply to people 

planning activities. 

Figure 14. What are the most important skills for women's (self) employability (please select 
up to 5 most appropriate answers) (%) 

 

Source: own calculations. 

The respondents were asked to choose up to 5 most important skills from the point of view of 

female self-employment. They were choosing a dozen or so responses from a closed list. The most 

frequently chosen answer was self-organization (10%). Soft skills such as "interpersonal skills" 

(7.69%) and "communication" (6.84%) were also highly rated. Then there were other skills, i.e. 

"financial management" (6.84%) and "decision-making" (4.84%). The "self-knowledge" option 
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was surprisingly rarely chosen (1.42%). The responses "empathy" (2.28%), "resilience" (1.99%) 

and "data analysis" (1.99%) were also rarely chosen. 

Figure 15. What are the most important factors discouraging to start a business (choose up 
to 5 answers) (%)? 

 

 Source: own calculations. 

The respondents were also asked to select up to 5 most important factors discouraging to start a 

business. The most frequently chosen answer was the lack of knowledge about the sources of 

financing that could be obtained. This answer constituted 15% of responses. The next most 

frequently chosen answer was "too much risk of running a business" (12.28%). The next most 

frequently chosen answers (10.18%) were: "lack of knowledge about institutions supporting 

entrepreneurship" and "fear that it might go wrong". Therefore, it can be concluded that the vast 

majority of answers concerned the risk of running a business and the lack of knowledge about 

institutions and funds that can be obtained. This clearly indicates areas for improvement in the 

institutional environment of enterprises. The least frequently indicated answer was "no network 

of business contacts". 
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Figure 16. What soft competences are most important for entrepreneurs (scale from 1 to 7; 
where 1 means very low importance and 7 means very high importance)? 

  

Source: own calculations 

The evaluation of soft skills by entrepreneurs was carried out on a scale from 1 to 7 (where 7 was 

the most important competence). Most of the responses were between 5 and 7. For the vast 

majority of factors, the median was 6. This means that entrepreneurs generally consider the 

above-mentioned competences to be important. The smallest dispersion of the answers was 

visible in the case of assertiveness. At the same time, it was the competence with the lowest mean 
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(mean = 5.27, median = 5). The highest mean of answers was obtained by "decision making" 

(mean = 5.78). 

Figure 17. Assess your soft competences (scale from 1 to 7; where 1 means very low 
competencies and 7 means very high competencies) 

 

Source: own calculations. 

The respondents were also asked to assess their own soft skills on a scale of 1-7. Generally, it can 

be concluded that the evaluators see their skills quite high. Only in the case of creativity and 

assertiveness there were scores of 1. Most of the scores reach 7, and the highest mean and median 

were obtained by flexibility (mean = 5.61, median = 6). The propensity to take risks was rated 

very high (mean = 5.38, median = 6). For assertiveness, the mean was 4.63. 
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Figure 18. How do you rate the characteristics/skills and behaviour of female 
entrepreneurs? (scale from 1 to 7; where 1 means the lowest score and 7 means the 
highest) 

 

Source: own calculations. 
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The respondents were asked to rate the skills and behavior of female entrepreneurs (on a scale 

from 1 to 7; where 1 means the lowest result and 7 means the highest score). Research indicates 

that the ratings were fairly even as indicated by the median (Me = 5). In two cases, the answers 

ranged between 4 and 7. These are "determination and consistency" and "connecting family and 

business tasks". The graph for these values is very short, which means that the responses were 

not scattered and most of the respondents were fairly consistent in their assessment. The means 

for these variables are 5.38 and 5.27, respectively. The greatest dispersion of results and an 

average of 4.71 has the statement "constant search for opportunities to establish cooperation 

with new partners". Lower mean values were also obtained for the statements "experience in 

management" (mean = 4.82) and "resilience to stress and failures" (mean = 4.86). 
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Figure 19. How do you rate the characteristics/skills and behaviour of male entrepreneurs? 
(scale from 1 to 7; where 1 means the lowest score and 7 means the highest)  

 

Source: own calculations. 
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A similar question as above was asked to assess the characteristics and skills of male 

entrepreneurs. It should be noted that higher answers appeared much more frequently here. In 

the case of 5 statements, the median is at the level of 6. These are: "belief in the possibility of 

achieving the set goals" (mean = 5.27), "propensity to take and assess risk" (mean = 5.46), "self-

confidence, ambition "(mean = 5.56)," high aspirations and constant search for new challenges 

"(mean = 5.46), and" assertiveness and high expectations towards employees" (mean = 5.35). In 

two cases, the responses were between 5 and 6. These are "management experience" and 

"passion and commitment". The graph for these values is very short, which means that the 

responses were not scattered and most of the respondents were fairly consistent in their 

assessment. The means for these variables are 5.06 and 5.23, respectively. The biggest difference 

between the ratings for women and men concerns the issue of “combining family and business 

tasks”. The average for men is clearly lower here (mean = 4.44). And while, for female 

entrepreneurs, the lowest selected rating was 4, in the case of male entrepreneurs it is 1. 

The final question for entrepreneurs concerned the approach to fund management, profit and 

enterprise goals. They were asked to mark "yes" or "no" for the given statements. The distribution 

of answers is presented in the table below. Most entrepreneurs agree with the statement that the 

company's goal is profit in the long term (82.8%). Also, over 88% believe that the goal of the 

activity should be the company's growth, and over 76% agree that the goal should be personal 

satisfaction. A fairly high percentage of respondents (65.59%) agree with the statement that the 

goal is to achieve social effects. As expected, most of the respondents chose the answer that profits 

should be spent on increasing turnover (74.19%), and only 29.03% - on consumption. At the same 

time, over 45% believe that the profits should be partly allocated to the social mission. When it 

comes to applying for and using EU funds, "yes" was answered, respectively, by 52.69% and 

41.94% of the respondents. Less than half of the companies used loans in the last 3 years 

(46.24%). 
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Figure 20. Relate to the statements below. Please choose yes, if you agree with a statement. 
Please choose no if you don’t agree with a statement 

 

Source: own calculations. 

When analyzing the responses of respondents who run their own company, it should be noted 

that 82.80% of them emphasize the importance of achieving the company's goals in the long term. 

It is a very responsible operating strategy due to the conscious building of a competitive 

advantage based on trust and the creation of long-term business relationships that directly lead 

to such results. A responsible approach to running a business is also reflected in the approach 

that 70.97% of respondents do not declare that profits should be spent on current consumption, 

which proves a rational approach to the capital management process. 
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Figure 21. What capital was needed to run your business activity? (please tick all the 
appropriate boxes) 

 

Source: own calculations. 

When characterizing the indications of entrepreneurs regarding the capital that was used to start 

their own business, it should be emphasized that the most important support is a loan from family 

and friends (27.42%). This means that when establishing a company, entrepreneurs first of all 

look for help from family and friends only after verifying the possibility of obtaining capital, thus 

they will look for help and support from institutions dealing with subsidizing (12.90%), they also 

go to labor offices for such help (12.10%). It should be noted that a commercial loan (4.03%) 

showed the lowest interest. 
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Figure 22. To what extent the following external (objective) factors were important for your 
decision to start a business (1-not important at all, 7 – very important) 

 

Source: own calculations. 

Analyzing the factors that had a significant impact on setting up an enterprise in the opinion of 

business owners, two characteristic ones should be emphasized, i.e. the lack of employment 

opportunities, high unemployment rate (Me = 4, average = 3.58) and favorable market 

conditions (Me = 4, average = 3.72), other factors are, in the opinion of the owners of companies, 

less important, with the median not exceeding 3. So, it can be stated that difficulties in finding a 
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job and favorable market conditions may determine the entrepreneurial attitude resulting in 

the creation of a new enterprise. 

Figure 23.To what extent the following internal (subjective) factors were important for your 
decision to start a business? (1 – not important at all, 7 – very important) 

 

Source: own calculations. 

When characterizing internal personal factors that motivate to start an enterprise, attention 

should be paid to the two with the highest median, i.e. an inner need to act (Median = 6, average 
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= 5.14) and the need to strive for independence (Me = 6, average = 5,26). As it seems, these are 

important elements of the entrepreneur's personality which constitute a positive entrepreneurial 

motivation. In the opinion of entrepreneurs, also significant experience in a given industry (Me = 

5, average = 4.57) and the willingness of self-fulfillment (Median = 5, average = 4.90). In the 

opinion of entrepreneurs, the personality trait of the tendency to bear the risk is of the lowest 

importance (Median = 4, average = 3.54). 

Figure 24. To what extent the following barriers of a demand nature are important in YOUR 
business activities? (1 – not important at all, 7 – very important) 

 

Source: own calculations. 

When characterizing the barriers that had the greatest impact on the development of enterprises, 

in the opinion of entrepreneurs, it should be noted that the most important factor is very 
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aggressive competition between entrepreneurs on the market, 50% of the population of business 

owners expressed their opinions in this way, marking answers between 4-6 on the Likert scale. 

It should be noted that the factor related to the reduction in prices is also a significant factor 

limiting the company's development. 

Figure 25. To what extent the following supply barriers are important in YOUR business 
activities? (1 – not important at all, 7 – very important) 

 

 

 

Source: own calculations. 

When characterizing the significance of the supply-related barriers, attention should be paid to 

the two most important ones: insufficient financial resources of enterprises (Me = 4, average = 

4.16) and the lack of qualified staff (Me = 4, average = 4.20). The remaining factors have Me = 3, 

and the dispersion of 50% of responses among the respondents indicates a low concentration of 
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responses from entrepreneurs defining their approach to the characterized variables. It seems 

that the problem with poorly qualified staff is common and often articulated by all entrepreneurs, 

similarly insufficient financial resources can create supply barriers. 

Figure 26. To what extent the following factors constitute a development barrier for 
companies at the moment? (1 – not important barrier, 7 – very important barrier) 

 

Source: own calculations. 
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When describing the development barriers in the opinion of entrepreneurs, it should be noted 

that four of them have been defined as the most important and above all, too high taxes (Me = 5, 

average = 4.89. Another very important variable is competition from large market entities (Me = 

5, average = 4.58). The other two are insufficient information on aid from European funds (Me = 

5, average = 4.05) and pandemic restrictions (Me = 5, average = 4.44). The defined variables that 

are development barriers, significantly reduce the company's ability to compete and in the vast 

majority of cases are objective variables companies have no direct influence on. 

Figure 27. Where do you get the information related to running a company at the current 
stage of the company's development? (Please select all the answers that apply to you) 

 

Source: own calculations. 

From the perspective of establishing an enterprise, it is very important to obtain information 

about the industry in which the entrepreneur intends to operate. As it turns out, the most 

important factor in obtaining information about the possibilities of individual industries and, 

consequently, the establishment of an enterprise, has a social network 15, 35% of indications in 

the group of entrepreneurs, and then specialized and industry portals 12.72%. The third 

important way of finding information helpful in setting up and running a business is information 

obtained from family and friends 10.53%. As it turns out, sharing such information in informal 

groups is important for creating entrepreneurial attitudes in society.  
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Figure 28. What kind of support is offered to entrepreneurs by institutional environment in 
your region? 

Source: own calculations. 

The following responses were indicated by entrepreneurs in terms of the support offered by the 

institutional environment: consultancy on development projects (68.25%) and support in the 

field of promotional and information materials (66.67%). According to entrepreneurs, the least 

frequent were such forms of support as: land for investment (28.57%) and lowering local taxes 

and fees (41.27%). 
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Figure 29. What is the importance of the following factors - characteristics of the local 
environment (commune / town) for the development of your enterprise and achieving 
success? (1 – not important at all, 7 – very important)

Source: own calculations 

When analyzing the responses to the characteristics of the local environment factors influencing 

the achievement of success by entrepreneurs, quite even indications can be noticed. The highest 

indications concern access to telecommunications infrastructure (high-speed Internet) (median 
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= 5, mean = 4,94), and the goodwill of the local community towards the company; good relations 

with the community; durable network of contacts and social ties (median = 5, mean = 4,59). The 

respondents assigned the lowest importance to the presence of special economic zones (median 

= 4, mean = 3,94). 
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Figure 30. How important are the factors-characteristics of the institutional environment 
listed below for the development of your enterprise and achieving success (1- not important 
at all, 7- very important) 

 

Source: own calculations. 
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The respondents were also asked to indicate the factors of the institutional environment in the 

development and success of their companies. The highest rated factors were: the possibility of 

contacts and cooperation with other entrepreneurs as business associations (Median = 5, mean = 

4,66) and compliance of local government units with the rules of public procurement (Median = 

5, mean = 4,51). The factor of the lowest importance turned out to be the developed local spatial 

development plans (Median = 4, mean = 3,82). 
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Figure 31. How important for the development of your enterprise and achieving success are 
the factors listed below - possibilities of supporting activities from the institutional 
environment? (1 – not important at all, 7 – very important) 

 

Source: own calculations. 
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The assessment of support measures carried out by the institutional environment turned out to 

be quite homogeneous. Virtually all of the indicated factors turned out to be highly rated 

(therefore important), obtaining a median of 5 (on a scale of 1-7) and a high mean. 

Figure 32. What kind of support would you expect from institutional environment in your 
region in the field of business consulting? 

 

Source: own calculations. 

When it comes to the expectations of the respondents in terms of support under business 

consulting, the following answers were most often indicated: de minimis support (80.95%) and 

advice on raising capital and investors (73.02%). The least amount of assistance was expected in 

the field of product export (this may result from the specificity of the surveyed companies and 

their lack of international activity) and internet marketing (company representatives may have 

considerable skills in this area). 
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Figure 33. What kind of support would you expect from institutional environment in your 
region in the field of specialized services (%)? 

 

Source: own calculations. 

As far as specialized services are concerned, the most expected is support in advising on topics 

such as taxes. This is indicated by as many as 76.19% of respondents. The respondents are least 

interested in quite specific services such as: large-format printing and 3D printing. 
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4. Answers from “I am planning a business”  

Figure 34. How many years have you been working previously as an employed person? 

 

Source: own calculations. 

The chart shows the professional experience of respondents who plan to start a business. 

According to the data, most people 31.84% have no previous experience in business. However, 

they are determined to take risks and run their own business, it is related to the belief in their 

own abilities and the difficulties of finding a satisfactory job on the market. Moreover, they are 

young, well-educated people who know to a large extent their immediate surroundings and the 

world around them. It should also be emphasized that the second largest group of respondents 

are people who previously worked 2-5 years (27.93%) and then the ones who had more than 6 

years of professional experience (21.79%). Characterizing these groups, it should be emphasized 

that such length of labor experience allows for a good estimation of opportunities and threats on 

the labor market, and the willingness towards being an entrepreneur is grounded not only by the 

idea for a company, but also by experience increasing the company's chances in the process of 

competing. The smallest group were entrepreneurs who already run a business (2.79%) and 

intend to open another enterprise. 
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Figure 35. What is going to be the sector of your business? (choose only 1)? 

 

Source: own calculations. 

The chart shows the industries in which the respondents would like to conduct their business. As 

it turns out, the most popular is the education and social services, 23.24% of the respondents 

want to provide educational and social services to the society. This is probably related to the 

experience of respondents directly related to their educational process and social activity at 

universities in the field of providing social services (in particular, this applies to people without 

previous business experience). The second most attractive industry in which entrepreneurs 

would like to exist is related to marketing and advertising (21.83%), it is usually an industry 

dominated by young creative people realizing themselves in the process of market 

communication, it should also be emphasized that the largest group among the respondents were 

young people. The third most popular is the financial industry (16.90%). ICT was the industry 

where the percentage of indications was one of the lowest (5.63%). 
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Figure 36. The following factors of my life will play a "pro" or "contra" role to develop my 
company. "Pro" refers to factors that have a positive impact on the development of the 
company. "Contra" means negative, limiting influence.  

 

Source: own calculations. 

As in the case of entrepreneurs, respondents planning to set up a company were asked which 

factors would limit their company's development (contra), and what would have a positive (pro) 

impact. It should be noted that the responses were quite positive as most of the factors were 

found to be conducive to business development. This mainly concerns the qualifications of the 

respondents. Just over 17% of the respondents stated that this is a factor having a negative, 

limiting influence. Personality was also assessed positively. 

The options "money" and "institutional resources/support" received the most negative 

responses. Just behind them are factors related to family and personal relationships. 
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Figure 37. What are, in your opinion, the essential advantages of being self-employed? (scale 
from 1 to 7; where 1 means the smallest advantage and 7 means the biggest advantage) 

 

Source: own calculations. 

When characterizing the chart, it should be emphasized that the opinion respondents on the 

significant advantages of self-employment was measured by the attitude of entrepreneurs. The 

study used 7 factors measured with the Likert scale (from 1 to 7; where 1 is the smallest 

advantage and 7 is the greatest advantage). Research indicates the highest median (Me = 6) 

occurs for the factors "ability to manage working time" (mean = 5.24) and "self-realization and 

doing what you love" (mean = 5.98). The last statement was the only one that did not get the 

answers 1 and 2, the lowest was 3. What should be noted, the financial issue “satisfying financial 

benefits” seems to have the lowest significance (mean = 4.53). The figure shows that basically all 

benefits are assessed highly, however, future entrepreneurs assess factors related to self-

development and being "the master of your own time" better than financial benefits. 
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Figure 38. What are, in your opinion, the essential disadvantages of self-employment? 
(scale from 1 to 7; where 1 means the smallest disadvantage and 7 means the biggest 
disadvantage) 

 

Source: own calculations. 

In a similar way, those who plan to set up a business assessed the disadvantages of self-

employment (from 1 to 7; where 1 means the smallest disadvantage, and 7 means the greatest 

disadvantage). Research indicates the highest median (Me = 5) is among 3 factors: "low financial 

results in relation to effort and risk involved" (mean = 4.79), "constant uncertainty about the 

success of the firm" (mean = 4.92) and "stress resulting from numerous controls" (mean = 4.79). 

It should be noted that the jealousy of others factor (Me = 3, mean = 3.26) has the lowest 
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significance. This figure shows that the most significant disadvantages and concerns of future 

entrepreneurs are factors related to uncertainty, stress and fear. 

Figure 39. What are the most important skills for women's (self) employability (please 
select up to 5 most appropriate answers) 

 

Source: own calculations. 

Planning their business were asked about the most important skills for women's (self) 

employment. They could choose up to 5 responses from the list provided in the questionnaire. 

The three most popular answers were: time management (8.6%), communication (7.8%) and 

problem solving (7.8%). The least frequently chosen answers are ICT management (1.59%), 

interpersonal skills (2.55%) and initiative (2.71%). 
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Figure 40. What are the most important factors discouraging to start a business (choose up 
to 5 answers) 

 

Source: own calculations. 

Respondents planning to start a business were asked to indicate up to 5 factors discouraging them 

from taking this step. The most frequently indicated answer was too much risk related to running 

a business (11.61%). Another factor is the lack of own financial resources (10.18%) and the lack 

of an idea for a company (10%) and the fear that something will go wrong (10%). The least 

frequently indicated were excessive bureaucracy (7.14%) and the lack of appropriate 

competences (7.68%). 
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Figure 41. What soft competences are most important for entrepreneurs (scale from 1 to 7; 
where 1 means very low importance and 7 means very high importance)? 

 

 Source: own calculations. 

The assessment of soft competences by those planning to set up a company was on a scale from 

1 to 7 (where 7 was the most important competence). Most of the responses were between 4 and 

7. For most factors, the median was 5. This means that entrepreneurs generally consider the 

above-mentioned competences to be important. For 3 competences, the median was 6 and they 

were: flexibility (mean = 5.18), good organization of working time (mean = 5.42) and 

communication skills (mean = 5.32). In addition to the answers mentioned, two more answers 

they were able to obtain the maximum score of 7 and they were: self-confidence (mean = 5.36) 

and decision making (mean = 5.36). 
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Figure 42. Assess your soft competences (scale from 1 to 7; where 1 means very low 
competencies and 7 means very high competencies) 

 

Source: own calculations. 

The respondents were then asked to evaluate their own soft skills on a scale of 1-7 (1 - low 

competences, 7 - high competences). For practically all competences, the median is 5, which 

means that future entrepreneurs assess their competences very highly. In the case of two 

competences, the dispersion of answers among the respondents was lower (the selected ratings 
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were between 3 and 6) and they are: propensity to take risks (mean = 4.49) and assertiveness 

(mean = 4.58). Probably the very fact of planning a business activity makes the respondents 

highly assess the propensity to take risk. By design, running a business can be treated as risk 

taking. 

Figure 43. How do you rate the characteristics/skills and behaviour of female 
entrepreneurs? (scale from 1 to 7; where 1 means the lowest score and 7 means the highest) 

  

Source: own calculations 
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The respondents were asked to rate the skills and behavior of female entrepreneurs (on a scale 

from 1 to 7; where 1 means the lowest result and 7 means the highest score). Research indicates 

that the ratings were fairly even as indicated by the median (Me = 5). In two cases, the grades 

stood out and were higher. These are: the ability to build teams and create conditions for 

teamwork (mean = 5.22) as well as passion and commitment (mean = 5.40). The lower means 

obtained the statements "propensity to take risks" (mean = 4.67) and "resilience to stresses and 

failures" (mean = 4.72). 
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Figure 44. How do you rate the characteristics/skills and behaviour of male entrepreneurs? 
(scale from 1 to 7; where 1 means the lowest score and 7 means the highest) 

 

Source: own calculations. 
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The respondents were also asked to rate the skills and behavior of male entrepreneurs (on a scale 

from 1 to 7; where 1 is the lowest score and 7 is the highest score). Research indicates that the 

ratings were fairly even as indicated by the median (Me = 5). In one case, the ratings were higher: 

self-confidence, ambition (median = 6, mean = 5.41). The lowest score was given to “combining 

family and business tasks” (median = 4, mean = 4.29). The graph for these values is longer, which 

means that the answers were scattered and most of the respondents did not agree in their 

assessment. Higher, than in other cases, mean responses were obtained by the propensity to take 

risk (mean = 5.25) and the knowledge of the market in which the company will operate (mean = 

5.25). 

Figure 45. Relate to the statements below. Please choose yes, if you agree with a statement. 
Please choose no, if you don’t agree with a statement 

 

Source: own calculations. 
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Figure 46. What capital will be needed to run your business activity (%)? 

 

Source: own calculations. 

Respondents planning to set up a company were asked to indicate the sources of financing for 

their activities. Definitely the largest number of responses applied to own funds (21.91%). The 

next ones are a credit line in a bank account (11.60%), subsidies from the European Social Fund 

(10.82%) and a loan from family and friends (8.25%). It can be noticed that a rather conservative 

approach and aversion to large debts in commercial entities at the beginning of the business 

journey prevail. This may be due to the high uncertainty of the times of business start (including 

Covid-19). On the other hand, it may result from difficulties in obtaining a loan, which may be 

related to the lack of experience and financial institutions’ strict procedures. 
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Figure 47. To what extent the following external (objective) factors were important for your 
decision to start a business? (1 – not important at all, 7 – very important) 

 

Source: own calculations. 

Future entrepreneurs were asked to what extent certain external factors were important for their 

decision to start a business (1 - not important at all, 7 - very important). The highest scores were 

obtained by the following answers: favorable market circumstances (median = 4, mean = 4.10), 

family ties (median = 4, mean = 3.55), the need to combine family responsibilities with work 

(median = 4, mean = 3, 90). The lowest rating was for the option "no other employment 

opportunities" (median = 3, mean = 3.43). This means that for the majority of those planning a 

business, the motivation was not negative.  
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Figure 48. To what extent the following internal (subjective) factors were important for 
your decision to start a business? (1 – not important at all, 7 – very important) 

 

Source: own calculations. 

Respondents planning business were also asked to what extent certain internal factors were 

important for their decision to start a business (1 - not important at all, 7 - very important). The 

responses here were higher than in the previous section. In the case of five factors, the median 

was 5 and they are: internal need to act (mean = 4.66), striving for independence (mean = 4.74), 

need for decent wage (mean = 4.50), willingness to prove self-worth (mean = 4.68) and the 

willingness for self-fulfillment (mean = 4.99). The willingness to legalize the conducted activity 

was rated the lowest (median = 4, mean = 4.09). 
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Figure 49. To what extent the following barriers of a demand nature are important in YOUR 
business activities? (1 – not important at all, 7 – very important) 

 

Source: own calculations. 

Future entrepreneurs were also asked to what extent certain barriers of a demand nature are 

important in their business activities (1 - not important at all, 7 - very important). In general, the 

responses were very similar, but the biggest concern seems to be price cuts by competitors (mean 

= 4.45). 
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Figure 50. To what extent the following supply barriers are important in YOUR business 
activities? (1 – not important at all, 7 – very important) 

 

Source: own calculations. 

Respondents were then asked to what extent certain barriers of a supply nature are important 

in their business activities (1 - not important at all, 7 - very important). Again, the scores were 

very similar (median = 4 for most responses), and the biggest concern seems to be the lack of 

qualified staff (median = 5, mean = 4.39). 
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Figure 51. To what extent the following factors constitute a development barrier for 
companies at the moment? (1 – not important barrier, 7 – very important barrier) 

 

Source: own calculations. 

The group planning their business activity were asked to assess to what extent certain factors 

currently constitute a barrier to the development of companies (1 - an unimportant barrier, 7 - a 

very important barrier). According to the respondents, the three most important barriers at the 

moment are: too high taxes (median = 5, mean = 4.85), lack of sufficient information on aid funds 

from EU funds (median = 5, mean = 4.73) and restrictions caused by the pandemic ( median = 5, 
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mean = 4.79). One should also pay attention to two factors, where the spread of answers is small, 

which means that the respondents were quite unanimous in their assessment. These are: 

difficulties in obtaining loans (mean = 4.37) as well as weak demand and poor economic 

conditions (mean = 4.57). The lowest rated response was the lack of access to new technologies 

(median = 4, mean = 3.87), which means that for the majority of respondents it is not a significant 

barrier. 

Figure 52. Where do you get the information related to running a company at the current 
stage of the company's development (%)? (Please select all the answers that apply to you) 

 

Source: own calculations. 

In the next question, the respondents were asked where they get information related to running 

a company at the current stage of development. They had the option to mark several answers. 

The following responses were most often selected: social networks (13.66%), portals and 

specialized websites (12.73%), media (radio, television) (10.88%). The smallest number of 

responses were billboards and the trade press (6.48% each). 
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Figure 53. What kind of support is offered to entrepreneurs by institutional environment in 
your region 

 

Source: own calculations. 

Then, the respondents were asked what kind of support is offered to entrepreneurs by the 

institutional environment in their region. It should be noted that the distribution of answers in 

most cases is very even. This means that there are quite large differences between regions. Some 

offer a given service, and some do not. It is also possible that the respondents are not aware of 

the existence of specific support, which would mean a bad promotional and information policy of 

business environment institutions. The largest number of respondents indicated the lack of 

points offering legal and financial advice (58.26%). The second strongest indication of the lack of 

support was networking (55.65%). Most of the respondents indicated the existence of financing 

and organization of courses for entrepreneurs (59.13%) and training (54.78%) as well as 

financial support such as guarantees and loans (53.91%). 
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Figure 54. What is the importance of the following factors - characteristics of the local 
environment (commune / town) for the development of your enterprise and achieving 
success? (1 – not important at all, 7 – very important) 
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 Source: own calculations. 

The respondents were asked what importance of some factors is related to the characteristics of 

the local environment (commune / city) for the development of the enterprise (1 - not important 

at all, 7 - very important). When characterizing the graph, it should be emphasized that the 

highest median (Me = 5) occurs for most factors. The two highest indications are: the appropriate 

level of telecommunications services such as broadband Internet (mean = 4.87) and the favor of 

the local community and network of contacts and social ties (mean = 4.96). It may seem surprising 

that this factor was indicated as more important than other "harder" factors. At the same time, it 

shows that smaller local businesses often need adequate social capital and rely on proper 

relationships. The lowest score was given to the factor "appropriate equipment in road 

infrastructure, i.e., proximity of expressways and motorways" (median = 4, mean = 4.16). For 

some companies, depending on the industry in which they operate, this may not be a significant 

factor. 
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Figure 55. How important are the factors-characteristics of the institutional environment 
listed below for the development of your enterprise and achieving success? (1 – not 
important at all, 7 – very important) 

 

Source: own calculations. 
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Another question for people planning a company concerned factors like the characteristics of the 

institutional environment for the development of enterprises and achieving success (grades on a 

scale of 1 - not important at all, 7 - very important). Generally, all factors were rated very high 

(median = 5). The highest mean (4.97) was obtained by the answer “efficiently functioning public 

administration bodies”. It is also the only factor to which no one gave the lowest grade - 1. The 

lowest scores were given to “prepared spatial development plans (median = 4, mean = 4.16). 

Depending on the industry in which the entrepreneurs are to operate, it may turn out that this is 

a factor that is irrelevant. 
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Figure 56. How important for the development of your enterprise and achieving success are 
the factors listed below - possibilities of supporting activities from the institutional 
environment? (1 – not important at all, 7 – very important) 

 

Source: own calculations. 

The next question addressed to people planning to start a business was: How important are the 

factors listed below for the development of your company and achieving success - possibilities of 

supporting activities from the institutional environment (1 - not important at all, 7 - very 
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important). Here, too, the respondents agreed and assessed individual factors very highly 

(median = 5). The highest mean (4.97) was achieved by the factor “the possibility of obtaining aid 

as an element of activities supporting entrepreneurship by the so-called business environment 

institutions (e.g. entrepreneurship centers, technology transfer centers)”. The greatest 

agreement among the evaluators concerned the importance of the factor “possibility of obtaining 

help from local government units in the field of legal and economic consultancy (e.g. organization 

of free legal advice). This is consistent with the answers to one of the previous questions, where 

the respondents stated that there is a lack of such services in their region. 
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Figure 57. What kind of support would you expect from institutional environment in your 
region in the field of business consulting? 

 

Source: own calculations 

In the next part of the survey, an attempt was made to find out what support the respondents 

expect from the institutional environment in their region in the field of various types of 

counseling. The first in the series of questions concerned business consulting. The highest 

percentage of responses concerned advisory services on specific topics, e.g., taxes (76.52%). The 
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next place is support for de minimis aid (73.91%). The third topic is connecting young start-ups 

with already successfully established businesses (71.30%). The fewest indications concerned 

prototyping, 3d modeling and 3d printing services (41.74%), which are quite specific services, 

not necessarily useful from the point of view of most entrepreneurs. 

Figure 58. What kind of support would you expect from institutional environment in your 
region in the field of specialized services? 

 

Source: own calculations 

When analyzing the chart on institutional support for those planning to set up an enterprise, it 

should be emphasized that they expect support from the institutional business environment and, 

according to research, as many as 76.52% of respondents need advice in the field of running a 

business, primarily tax and other expert topics to reduce the risk of running a business. On the 

other hand, the second largest group of activities supporting entrepreneurs is assistance in the 

field of patents and copyrights (69.57%), it is primarily related to the industry in which you 

intend to conduct business and most often concerns product and marketing innovations. The 

third most important group of institutional support is the financial service (66.09%) of the 
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enterprise, especially in the field of obtaining and servicing credit lines incurred for running a 

business. 

Figure 59. What kind of support would you expect from institutional environment in your 
region regarding other services? 

 

Source: own calculations 

The last question in the series was "What support would you expect from the institutional 

environment in your region for other services?" Here, entrepreneurs most often indicated the 

rental of conference / training rooms (63.48%). There is less interest in renting office space by 

the hour in the co-working model (55.65%). 
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5. Answers from “I work in an institution”  

Institution representatives were asked about the most important skills for women's (self) 

employment. They could choose up to 5 responses from the list provided in the questionnaire. 

Table 13. What are the most important skills for women's (self) employability (please select 
up to 5 most appropriate answers) 

 
number % 

ICT management 5 1,93 

E-marketing 12 4,63 

Design 2 0,77 

Empathy 4 1,54 

Interpersonal skills 13 5,02 

Teamwork 12 4,63 

Self-organization 12 4,63 

Lifelong learning 6 2,32 

Data analysis 9 3,47 

Time management 23 8,88 

Problem solving 24 9,27 

Communication 25 9,65 

Critical thinking 10 3,86 

Leadership 4 1,54 

Initiative 12 4,63 

Flexibility and adaptability 8 3,09 

Self-knowledge 5 1,93 

Financial management 22 8,49 

The know-how 24 9,27 

Self confidence 15 5,79 

Resilience 2 0,77 

Decision-making 10 3,86 

total 259 100,00 

Source: own calculations 
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The three most frequently chosen answers are: communication (9.6%), problem solving (9.3%) 

and know-how (9.3%). The least frequently chosen answers are design (0.8%), resilience (0.8%), 

empathy (1.5%) and leadership (1.5%). 

The characteristics of the most important skills related to female self-employability are presented 

in the chart below. 

Figure 60. Most important skills for women's (self) employability (up to 5 most appropriate 
answers) - structure of answers (%) 

 

Source: own calculations 
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Table 14. What are the most important factors discouraging to start a business (choose up 
to 5 answers)? 

Description  number % 

No own financial resources 26 11,35 

Lack of knowledge about sources of financing that can be obtained 27 11,79 

Lack of knowledge about running a business 28 12,23 

No idea for a company 24 10,48 

Fear that it might go wrong 19 8,30 

Too much risk of running a business 23 10,04 

Excessive bureaucracy 23 10,04 

Lack of appropriate competences and predispositions 10 4,37 

No network of business contacts 14 6,11 

Lack of knowledge about institutions supporting entrepreneurship 16 6,99 

Stress and the amount of time and work involved in running a business 17 7,42 

Other  2 0,87 

Source: own calculation  

 

Representatives of the institutional environment were asked to indicate what are, according to 

them, most important factors discouraging to start a business (they could choose up to 5 

answers). The most frequently chosen answer was "lack of knowledge about running a business" 

(12.23%). Then there was "lack of knowledge about sources of financing that can be obtained" 

(11.79%) and "lack of financial resources" (11.35%). It can be noticed that representatives of 

institutions notice a problem which they may be partially responsible for (lack of knowledge 

about funding sources). Interestingly, excessive bureaucracy was also often mentioned by them 

(10.04%).  
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Figure 61. The most important factors discouraging to start a business (choose up to 5 
answers) 

 

Source: own calculations. 

The least frequently indicated answer was the lack of appropriate skills and predispositions of 

entrepreneurs. 
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Figure 62. The most important competences for entrepreneurs (scale from 1 to 7; where 1 
means very low importance and 7 means very high importance) 

 

Source: own calculations. 

Then the representatives of the institutional environment were asked to indicate which soft skills, 

according to them, are the most important for entrepreneurs (scale from 1 to 7, where 1 means 

very little importance and 7 means very high importance). In general, practically all of the 

features presented are assessed as important, because the median for the majority is 5. The 

highest scores were "decision making" (mean = 5.84), "resilience" (mean = 5.43) and "self-

confidence" (mean = 5.52). The lowest result was obtained for "flexibility" (mean = 4.82). 
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Figure 63. How do you rate the characteristics/skills and behavior of female entrepreneurs? 
(scale from 1 to 7; where 1 means the lowest score and 7 means the highest) 
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Source: own calculations. 

The respondents were also asked to rate the skills and behavior of female entrepreneurs (on a 

scale from 1 to 7; where 1 means the lowest score and 7 means the highest score). Research shows 

that the ratings varied. In two cases, the scores stood out and were higher in terms of the median 

(median = 6). These are: passion and commitment (mean = 5.77), self-confidence, ambition (mean 

= 5.39) and combining family and business tasks (mean = 5.38). The lowest mean values were 

obtained for the statements "propensity to take and assess risks" (median = 4.5, mean = 4.73) and 

"belief in the possibility of achieving the set goals" (median = 5, mean = 4.75). 
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Figure 64. To what extent the following factors constitute a development barrier for 
companies at the moment? (1 – not important barrier, 7 – very important barrier) 

 

Source: own calculations. 
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Table 15. What kind of support is offered to entrepreneurs by institutional environment in 

your region? 

 

The respondents were also asked to indicate to what extent the given factors currently constitute 

a barrier to the development of companies (1 - unimportant barrier, 7 - a very important barrier). 

For most of the variables, the median response was 5, which means that individual factors were 

assessed as serious barriers. The highest mean was for the answer "complicated legal 

regulations" (mean = 5.35). Next were "competition from large foreign companies" (mean = 5.24), 

"too high taxes" (mean = 5.20) and "pandemic restrictions" (mean = 5.18). The lowest importance 

was assigned to "difficulties in obtaining loans" (median = 4, mean = 4.29). 

 

Description  Yes 
Yes 
(%) No No (%) 

Lowering local taxes and fees 33 67,35 16 32,65 

Financial support (guarantees and loans) 28 57,14 21 42,86 

Premises made available on preferential terms 29 59,18 20 40,82 
A business service point offering legal, financial and 
accounting advice, etc. 25 51,02 24 48,98 

Land for investment 22 44,90 27 55,10 

Actions promoting local companies and their products 24 48,98 25 51,02 

Promotion of entrepreneurship in the region 29 59,18 20 40,82 
Financing and organizing training courses for 
entrepreneurs 33 67,35 16 32,65 

Advice on development projects 35 71,43 14 28,57 
Support in the preparation of information and promotion 
materials 27 55,10 22 44,90 

Networking 24 48,98 25 51,02 

Cooperation in building relations with public institutions 22 44,90 27 55,10 

Assistance in obtaining funds from the European Union 23 46,94 26 53,06 

Training 28 57,14 21 42,86 

Source: own calculations 



 

84 
 GRANT AGREEMENT: 2020-2-AT02-KA205-002824 

 

Figure 65. The support is offered to entrepreneurs by institutional environment in your 
region – structure (%) 

 

Source: own calculations. 
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Figure 66. The importance of the following factors - characteristics of the local 

environment (commune / town) for the development of enterprises and achieving 

success? (1 – not important at all, 7 – very important)  
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Source: own calculations. 

Another issue raised concerned the assessment of the importance of selected factors for the 

development of enterprises and achieving success - the characteristics of the local environment 

(commune / city) (1 - not important at all, 7 - very important). The representatives of the business 

environment gave the greatest importance to " demand for products and services offered by the 

company on the market" (mean = 5.55). The next highest rating was awarded to “adequate 

equipment with technical infrastructure (mean = 5.53). It is hard to disagree with this; it is one 

absolute necessity and a minimum for the functioning of enterprises. According to the 

respondents, the least important factor is "the availability of local education and training centers" 

(mean = 4.76). One thing to note is that basically all factors were rated very highly. In the case of 

as many as six of them, the lowest score was 4. 
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Figure 67. How important are the factors-characteristics of the institutional environment 
listed below for the development of enterprises and achieving success? (1 – not important 
at all, 7 – very important) 

 

Source: own calculations. 

The last task on the 1-7 scale was to determine how important the listed factors are for the 

development of enterprises and achieving success - the possibility of supporting activities from 

the institutional environment (1 - not important at all, 7 - very important). For the majority of 

responses, the median was 6. The most important from the respondents' point of view is the 
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possibility of using public financial support of local government units, including reduction of taxes 

and local fees, preferential loans, etc. (median = 6, mean 5.63). 

Figure 68. The support is offered to entrepreneurs by institutional environment in your 
region – structure (%) 

 

Source: own calculations. 
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Figure 69. What kind of support is offered from institutional environment in your region in 
the field of business consulting? 

 

Source: own calculations. 

When characterizing the forms of support for entrepreneurs implemented by business 

environment institutions, in the opinion of people working there, it should be emphasized that 

the most important support is de minimis aid for the SME sector (68.75%) and assistance in 

project management (also indicated by 68.75%). Noteworthy is also the assistance in incubating 

enterprises (64.58%). These are the main, in the opinion of those working in business 

environment institutions, forms of consulting support. 

54.17

52.08

47.92

47.92

47.92

68.75

68.75

64.58

45.83

47.92

52.08

52.08

52.08

31.25

31.25

35.42

Connecting young start uos with already successfully
established businesses

Internet marketing

Export of products

Advice on supporting companies in raising capital
and investors

Raising capital and investors

State aid including minimis aid

Project management

Business incubation services

Yes (%) No (%)



 

90 
 GRANT AGREEMENT: 2020-2-AT02-KA205-002824 

 

Figure 70. What kind of support is offered from institutional environment in your region in 
the field of specialized services? 

 

Source: own calculations. 

Analyzing the support provided by institutions in the form of specialized services, two categories 

of support should be emphasized, namely large-format printing (70.83%) and specialist 

consulting (68.75%). Support for patents and copyrights was indicated least often (37.50%). 
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6. Country specific indicators: Austria  

6.1. Answers from “I am an entrepreneur” 

When asked about the greatest advantages of self-employment, entrepreneurs from Austria were 

giving high marks on a scale of 1 to 7. The median in most cases was 4, the highest response was 

the possibility of professional self-fulfillment (mean 4.64). The remaining answers were rated 

very similarly - above 4, while the lowest was the answer "satisfactory financial benefits" - mean 

= 3.82. 
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Figure 71. What are, in your opinion, the essential advantages of being self-employed? (scale 
from 1 to 7; where 1 means the smallest advantage and 7 means the biggest advantage) AUS 

 

Source: own calculations  

When assessing the factors that play a positive or negative role in the development of their 

company, it can be noticed that Austrian entrepreneurs see much more positives than negatives. 

They considered family, their personality and personal relationships to be the most beneficial 

influence (100% of respondents considered it as factors having a positive impact on the 
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company's development). Most respondents (35.29% each) considered financial issues and 

institutional resources to be negative. 

Austrian entrepreneurs were also asked to rate the skills of female entrepreneurs on a scale from 

1 to 7. It should be noted that these scores were also generally very high and for all responses the 

average was between 4 and 5. The organization's change management ability was rated the 

highest (median = 5, mean 4.82). Self-confidence and ambition were also rated highly (median = 

4.5, mean 4.78). The lowest scores were given to the following responses: belief in the possibility 

of achieving the assumed goals (median = 4, mean = 4.21) and the tendency to take and assess 

risk (median = 4, mean = 4-20). 

The skills most often indicated by entrepreneurs from Austria in the context of the characteristics 

desired for female self-employment are: design (14.29%) and teamwork (12.24%). Other soft 

skills such as empathy and interpersonal skills were also rated high. Some answers, however, did 

not get any votes, e.g. critical thinking and decision making. 

 

6.2. Answers from “I am planning a business”  

Those planning to start a business in Austria also assessed the advantages of self-employment. 

On a scale of 1-7, the possibility of professional self-development was rated the highest (median 

= 4, mean = 4.64). Self-realization and doing something you love were also high (mean = 4.42). 

The answer “possibility of combining work and family responsibilities” (mean = 4.21) was the 

one where the respondents were the most agreeable and the lowest answers were 4. The only 

answer with an average below 4 (mean = 3.81) was “satisfying financial benefits”. 
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Figure 72. What are, in your opinion, the essential advantages of being self-employed? (scale 
from 1 to 7; where 1 means the smallest advantage and 7 means the biggest advantage) (AT) 

 

The future entrepreneurs were asked to indicate the factors that will have the greatest positive 

or negative impact on the development of their companies. Among the positive factors, the 

qualifications of the respondents prevailed (very high level of indications - 91.49%). The family 

was also high (80.85%) and, perhaps surprisingly, money (82.98%). The respondents assessed 

the institutional resources most negatively (63.83%). 

Those planning to set up a company assessed the abilities of female entrepreneurs on a scale from 

1 to 7. The ratings were very high, and all were between 4 and 5. In the vast majority of cases, the 

median was 5. The highest scores were given to: the ability to build teams and create conditions 

for teamwork (median = 5, mean = 4.82), self-confidence and ambition (median = 5, mean = 4.80, 

and passion and commitment (median = 5, mean = 4.79). The lowest ratings were given to the 

answers: knowledge of the market on which the enterprise operates (median = 4, average 4.13) 

and resistance to stress and failure (average 4.20). 
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According to the respondents, the most important skills influencing women's self-employment 

include lifelong learning (12.37% of responses), data analysis (11.29%) and interpersonal skills 

(8.6%). According to the respondents, the least useful is ICT management (0.54%). This is quite 

surprising. Perhaps the respondents consider that this skill is so common that it does not give any 

advantage in the labor market. 

6.3. Answers from “I work in an institution” 

Institutional representatives indicated the support offered to entrepreneurs. The vast majority of 

options were chosen by the respondents as those offered to entrepreneurs - mostly indications 

at the level of 75%. Only 37.5% of the respondents chose "land for investment", which seems 

logical. At the same time, the same percentage indicated assistance in obtaining funds from the 

European Union. 

Figure 73. What kind of support is offered to entrepreneurs by institutional environment in 
your region (%) AT 
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Source: own calculations. 

When assessing the local environment in the context of the development opportunities of 

companies, the respondents most often pointed to public safety (average = 6.01), appropriate 

road infrastructure equipment (average = 5.76), as well as rental prices and real estate 

availability (average = 5.83). The existence of special economic zones was assigned less 

importance (mean = 4.92). However, it should be noted that all factors were rated relatively high. 

When describing the institutional environment, the respondents indicated (average = 6.24) the 

importance of the possibility of obtaining support from employment agencies (internships, career 

counseling, etc.). The second most important indication concerned assistance in applying for 

funds from the European Union (average = 5.92). However, it should also be emphasized that 

each of these factors was rated high (over 5 on a scale of 1-7). 
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Figure 74. How important are the factors-characteristics of the institutional environment 
listed below for the development of enterprises and achieving success? (1 – not important at 
all, 7 – very important) AT 

 

Source: own calculations. 
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7. Country specific indicators: Estonia  

 

7.1. Answers from “I am an entrepreneur” 

Estonian entrepreneurs assessed the benefits of being self-employed very highly. The median of 

the majority of responses was 6 on a scale from 1 to 7. The ability to manage working time was 

rated the highest (mean = 6.26). The lowest mean answers were obtained by: the possibility of 

combining family and professional responsibilities (mean = 5.39) and satisfying financial benefits 

(mean = 4.16). 
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Figure 75. What are, in your opinion, the essential advantages of being self-employed? (scale 
from 1 to 7; where 1 means the smallest advantage and 7 means the biggest advantage) (EE) 

 

Source: own calculations 

Entrepreneurs assessed the impact of individual factors on the company's development. The vast 

majority of factors were assessed positively, i.e. they had a positive impact according to the 
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surveyed entrepreneurs. The greatest number of such responses was given to the answers "My 

personal relations" - 96.55% and "my personality" - 89.66%. According to the respondents, a 

definitely negative, limiting impact is money - 41.38% and institutional resources -24.14%. 

Entrepreneurs assessed the most important skills from the point of view of female self-

employment. The most responses were given to the answer "communication" - 10.47%. Self-

organization and critical thinking were also high - both 9.30%. 

 

7.2. Answers from “I am planning a business”  

According to those who plan to set up a company in Estonia, the biggest advantage of being self-

employed is just doing what you love to do. This answer obtained the highest mean of 6.33 and it 

should be noted that the lowest score given to this answer was 5. The next highest score was 

obtained by the answer possibility of working time management, mean = 6.14. The answer with 

the lowest mean (4,87) was position in the company (independence from superiors).  
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Figure 76. What are, in your opinion, the essential advantages of being self-employed? (scale 
from 1 to 7; where 1 means the smallest advantage and 7 means the biggest advantage) EE 

 

Source: own calculations 

Future entrepreneurs were asked to evaluate the skills and behavior of female entrepreneurs. 

These skills were assessed very high, as evidenced by the median at the level of 6 for most of the 

assessed characteristics, on a scale from 1 to 7. Determination and consistency were rated the 

highest (mean = 5.84). The lowest scores were given to the ability to build teams and create 
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conditions for teamwork, resistance to stress and failure, and experience in management. 

However, it should be emphasized that these were still answers rated above 5. 

When analyzing the factors assessed by the respondents that will have a positive or negative 

impact on the company's development, one can notice a very optimistic assessment of one's own 

personality - 94.44% of responses. Two other factors that are considered by the respondents to 

be crucial from the point of view of the company's success are access to appropriate information 

and qualifications - 83.33% of respondents believe that these will be factors that have a positive 

impact on the development of their companies. The most negative responses were given to the 

answer "institutional resources" - 44.44%. 

When assessing the skills that are the most important from the point of view of female self-

employment, it can be noticed that two factors gained much more votes than the others. These 

are decision making (12.07%) and leadership (11.21%). The initiative (7.76%) and lifelong 

learning (6.90%) also received a high number of responses. 

7.3. Answers from “I work in an institution” 

The representatives of the business environment indicated the type of support that is offered to 

entrepreneurs in their region. All respondents agreed that entrepreneurs receive support in 

advising on development projects as well as financing and organizing training courses. To the 

smallest extent, research on the presence of support such as cooperation in building relationships 

with public institutions and areas available on preferential terms. Only 20% of respondents 

indicated the presence of this type of practice. 
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Figure 77. What kind of support is offered to entrepreneurs by institutional environment in 
your region (%) (EE)? 

Source: own calculations. 

When assessing the importance of the factors of the local environment, the representatives of the 

institutions most appreciated the importance of the appropriate social infrastructure. This 

answer obtained the smallest dispersion of ratings, and the median and mean were 6. The factor 

that received the lowest scores was the inflow of foreign capital and the increasing importance of 

international corporations, mean = 4.36. 

The significance of the possibilities of supporting activities by business environment institutions 

was assessed very highly by the representatives of these institutions. The highest rated, median 

= 6, were two factors. These are: the possibility of receiving aid as part of activities supporting 

entrepreneurship in the form of, for example, entrepreneurship centers (average = 5.21) and the 

possibility of obtaining support from institutions preventing unemployment, for example, the 

possibility of organizing internships or career counseling (average = 5.32). 
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Figure 78. How important for the development of enterprises and achieving success are the 
factors listed below - possibilities of supporting activities from the institutional 
environment? (1 – not important at all, 7 – very important) 

 

Source: own calculations. 

The significance of the possibilities of supporting activities for business environment institutions 

was assessed very highly by the representatives of these institutions. The highest rated, median 

= 6, were two factors. These are: the possibility of receiving aid as part of activities supporting 

entrepreneurship in the form of, for example, entrepreneurship centers (mean = 5.21) and the 

possibility of obtaining support from institutions preventing unemployment, for example, the 

possibility of organizing internships or career counseling (mean = 5.32). 
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8. Country specific indicators: Greece 

8.1. Answers from “I am an entrepreneur” 

Greek entrepreneurs, when asked to assess the key benefits of being self-employed, disagreed. 

The spread of ratings on the scale from 1 to 7 is quite large. The possibility of combining family 

and professional responsibilities was rated the highest (median = 6, mean 5.55). Self-fulfillment 

and doing what you love to do were also rated very high (median = 6, mean = 5.45). The ability to 

manage working time was rated the lowest (median = 3, mean = 3.36). 

Figure 79. What are, in your opinion, the essential advantages of being self-employed? (scale 
from 1 to 7; where 1 means the smallest advantage and 7 means the biggest advantage) (GR) 

 

Source: own calculations 
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The surveyed Greek entrepreneurs highlighted factors that had a positive or negative impact on 

the development of their ventures. Among the options assessed, the highest rated were the 

following factors: personality (81.82%) and qualifications (81.82%). The most negative factors 

limiting the impact on companies were money (63.64%) and institutional resources (45.45%). 

The respondents assessed the skills of female entrepreneurs in various ways. The highest scores 

were: high aspirations and constant search for new challenges (median = 6, average = 5.36), 

experience in management (median = 5, average = 5.35) and combining family and company tasks 

(median = 6, average = 5.33). The resistance to stress and failure was rated the lowest (mean = 

4.44). 

According to the respondents, the most important skills influencing women's self-employment 

include "time management" (13.33% of responses), "self-organization" (8.89%) "critical 

thinking" (8.89%) and "problem solving" (8.89%). The soft skills factors such as communication 

and interpersonal skills (both 6.67%) had slightly fewer indications. 

8.2. Answers from “I am planning a business”  

According to those who plan to set up a company in Greece, the biggest advantage of being self-

employed is just doing what you love to do. This response had the highest mean of 4.86 (median 

= 5). The next highest result was obtained by the answer “the ability to manage working time” 

(mean = 4.39). The answer with the lowest average was work organization (convenience of 

running a business from home) - median = 3, mean 3.17. 
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Figure 80. What are, in your opinion, the essential advantages of being self-employed? (scale 
from 1 to 7; where 1 means the smallest advantage and 7 means the biggest advantage) (GR) 

 

Source: own calculations 

When analyzing the assessment of the skills of female entrepreneurs by people planning to set up 

a business, it can be noticed that most of the factors were rated between 4 and 5 (on a 7-point 

scale). The answer "continuous search for cooperation opportunities with new partners" was 

rated the highest (median = 5.5, mean = 5.27). Self-confidence and ambition as well as resistance 

to stress and failure were also highly rated. The lowest scores were given to: high aspirations and 

constant search for new challenges (median = 4.5, mean = 4.36) and faith in the possibility of 

achieving the set goals (median = 4, mean = 4.31). 
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Future entrepreneurs assessed selected factors in terms of positive or negative impact on the 

company's development. Definitely positive responses dominated. The greatest positive impact, 

according to the respondents' assessment, will be access to information. More than 77.5% of the 

respondents agreed with this. Personal relationships are next (70%). Institutional resources and 

the family were rated the lowest. 

According to the respondents, the most important skills influencing women's self-employment 

are "communication" (12.08% of responses), "problem solving" (10.63%), "time management" 

(9.18%) and "critical thinking" (8.70%). Factors related to soft skills such as interpersonal skills 

(6.28%) had slightly fewer indications. 

Representatives of business environment institutions pointed to the support offered to 

entrepreneurs in their region. Interestingly, the answer "reduction of local taxes and fees" 

(78.95%) received the most responses. According to the respondents, the possibility of financial 

support in the form of guarantees and loans is the worst. Only 21% of respondents confirmed 

such support. 

 

8.3. Answers from “I work in an institution” 

Representatives of business environment institutions pointed to the support offered to 

entrepreneurs in their region. Interestingly, the answer "reduction of local taxes and fees" 

(78.95%) received the most responses. According to the respondents, the possibility of financial 

support in the form of guarantees and loans is the worst. Only 21% of respondents confirmed 

such support. 
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Figure 81. What kind of support is offered to entrepreneurs by institutional environment in 
your region (%) GR?  

 

Source: own calculations. 

Institutional representatives were asked to mark the importance of individual factors for the 

development of companies on a scale of 1-7, in the first place indicated the demand for goods and 

services offered by the companies (median = 6, mean = 5.63). According to the respondents, also 

the telecommunications infrastructure is important (median = 6, mean = 5.56). Road 

infrastructure was assigned the lowest importance (median = 4, mean = 3.92). 

In the case of the assessment by representatives of business environment institutions of the 

importance of activities supporting entrepreneurship, it can be noticed that these factors were 

assessed quite high. The responses were not differentiated, and the highest rating (mean = 5.83) 

was the possibility of receiving assistance from local self-government units in applying for EU 

funds. 
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Figure 82. How important for the development of enterprises and achieving success are the 
factors listed below - possibilities of supporting activities from the institutional 
environment? (1 – not important at all, 7 – very important) GR 

 

Source: own calculations  
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9. Country specific indicators: Spain 

9.1. Answers from “I am an entrepreneur” 

According to surveyed Spanish entrepreneurs, the most important advantage of self-employment 

is the possibility of comfortable organization of work (median = 6, mean = 6.14). Independence 

from superiors comes second. However, it should be noted that practically all advantages are 

rated very highly (median = 6). The only exception is the financial benefit (median = 4, mean = 

3.72). 

Figure 83. What are, in your opinion, the essential advantages of being self-employed? 
(scale from 1 to 7; where 1 means the smallest advantage and 7 means the biggest 
advantage) (ES) 

 

Source: own calculations 

The assessment of the abilities and skills of female entrepreneurs is very high for Spanish 

entrepreneurs. Passion and commitment were rated the highest (median = 6, mean = 5.94). Some 
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other responses were also rated very high: the ability to build teams and create conditions for 

teamwork, as well as high aspirations and constant search for new challenges. The propensity to 

take risks was rated the lowest (mean = 5,18). 

Spanish entrepreneurs were asked to evaluate the factors that played a positive or negative role 

in the development of their companies. They considered their qualifications as the most positive 

factor (100% responses). The greatest number of responses indicating a negative impact on the 

development of their company was given to: family (63.16%) and access to relevant information 

(57.89%). 

Additionally, entrepreneurs were asked to indicate which skills are the most important from the 

point of view of (self) employment of women. Most respondents indicated the importance of 

interpersonal skills (14.29%). Also high importance was given to the initiative (13.10% of 

responses) and financial management (11.90%). 

 

9.2. Answers from “I am planning a business”  

People planning to start a business were asked to express their opinion on the key benefits of 

being self-employed. The benefits related to the organization of work were rated the highest, for 

example the possibility of running a business from home (mean = 6,19). The assessment of the 

possibility of combining family and professional responsibilities was also very high (median = 6, 

mean = 5.47). The possibilities of professional self-fulfillment were the lowest score (median = 6, 

mean = 4.82). 
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Figure 84. What are, in your opinion, the essential advantages of being self-employed? 
(scale from 1 to 7; where 1 means the smallest advantage and 7 means the biggest 
advantage) (ES) 

 

Source: own explanation 

The respondents were asked to evaluate the characteristics and behavior of female 

entrepreneurs. It should be noted that these scores were very high, in the vast majority of cases 

they were between 5 and 6. The highest rated were ambition and self-confidence (median = 6, 

mean = 6.19). The belief in the possibility of achieving the assumed goals was rated the lowest 

(median = 5, mean = 5.09). The second lowest-rated response was management experience 

(median = 5, mean = 5.19). 

The respondents were asked to indicate which factors will have a positive impact and which will 

have a negative impact on the development of their companies. All respondents indicated their 

personality as a positive factor, and almost 90% of the respondents also indicated their personal 
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relationships as a factor conducive to business development. Two responses had the most 

negative responses: money (86.21%) and institutional resources (79.31%). 

Those planning to start a business in Spain indicated the most important skills from the point of 

view of self-employment of women. The most frequently chosen answer was interpersonal skills 

(10.61%). The next two highest indications are leadership (9.85%) and problem solving (8.33%). 

 

9.3. Answers from “I work in an institution” 

Representatives of the institutional environment were asked to indicate whether the mentioned 

support is offered to entrepreneurs in their region. The activities that were indicated as most 

often offered to entrepreneurs were: financing and organizing trainings for entrepreneurs 

(93.75%) and actions promoting local companies and their products (also 93.75%). According to 

the respondents, the least frequently offered support is cooperation in building relations with 

public institutions (87.50%) and assistance in obtaining funds from the European Union 

(68.75%). 
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Source: own calculations. 

Representatives of business environment institutions were asked to indicate the importance of 

the characteristics of the local city or commune for the development of companies and their 

success. The highest rated factor turned out to be the appropriate level of telecommunications 

services such as broadband internet access (median = 5.5, average = 5.25). Most of the factors 

were assessed as high, which means, according to the respondents, they are of great importance. 

Appropriate equipment with technical infrastructure was rated the lowest. This is probably due 

to the fact that it is quite an obvious piece of equipment. 
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Figure 85. What is the importance of the following factors - characteristics of the local 
environment (commune / town) for the development of enterprises and achieving success? 
(1 – not important at all, 7 – very important) (ES) 

 

Source: own calculations. 
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The respondents considered the most important supporting activities on the part of the 

institutional environment the possibility of receiving assistance from local government, applying 

for funds from the European Union funds (mean = 5.42) and assistance received from institutions 

supporting entrepreneurship, in the form of entrepreneurship centers, technology and 

innovation transfer centers (mean = 5.42). 

Figure 86. How important for the development of enterprises and achieving success are the 
factors listed below - possibilities of supporting activities from the institutional 
environment? (1 – not important at all, 7 – very important) (ES) 

Source: own calculations. 
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10. Country specific indicators: Poland 

10.1. Answers from “I am an entrepreneur” 

Entrepreneurs were asked about essential advantages of being self-employed. Research shows 

the highest mean (Mean = 5) is for a factor “organization of work (convenience of running a 

business at home)”. It should be noted, that the lowest score was “possibility of professional self-

realization” (mean = 3.33). This might seem surprising because at the same time “self-fulfillment 

and doing what you love gained high scores (Me = 5, mean = 5.47). 

Figure 87. What are, in your opinion, the essential advantages of being self-employed? (scale 
from 1 to 7; where 1 means the smallest advantage and 7 means the biggest advantage) (PL) 

 

The respondents were asked to rate the skills and behavior of female entrepreneurs (on a scale 

from 1 to 7; where 1 means the lowest result and 7 means the highest score). Research indicates 

that the ratings were not fairly even. In four cases, the were higher. These are: the ability to build 
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teams and create conditions for teamwork (mean = 6,82), ability to manage change (mean = 6,68), 

assertiveness and high expectations towards employees (mean = 6,71), combining family and 

business tasks (mean = 6,54). The lower means obtained the statements "constant search for 

opportunities to establish cooperation with new partners" (mean = 4,18) and “knowledge of the 

market on which the company operates” (mean = 4,33). The answer "resilience to stresses and 

failures" also was assessed quite low (mean = 4,84) and got most dispersed answers.  

When asked to rate the factors that had a positive or negative impact on the company's 

development, the respondents were rather optimistic. The greatest number of positive responses 

was obtained by "my personal relationships" (88.24%). Next, the respondents pointed out at their 

personality and family. The most negative responses, 52.94%, were given to the answer 

"institutional resources", followed by the answer "money". 

The surveyed entrepreneurs were asked about the most important skills related to women self-

employability. The highest number of responses was 15.07% - for lifelong learning. Then, 

entrepreneurs chose communication (13.70%) and self-organization (12.33%). Interestingly, 

there were no selected responses such as, for example, leadership or decision-making. 

Respondents planning to start a business were asked what, in their opinion, are the most 

important advantages of self-employment. The satisfactory financial benefits were definitely the 

highest rated response (median = 6). All respondents' responses for this indication ranged 

between 4 and 7. Another indicated benefit was the ability to manage working time (median = 6, 

mean = 5.82). The lowest rated response was self-fulfillment and doing what you love (median = 

3, mean = 2.9). 

10.2. Answers from “I am planning a business”  
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Figure 88. What are, in your opinion, the essential advantages of being self-employed? 
(scale from 1 to 7; where 1 means the smallest advantage and 7 means the biggest 
advantage) (PL) 

 

Source: own calculations 

Polish respondents planning to start a business were asked to rate the skills of female 

entrepreneurs on a scale of 1-7. Admittedly, the ratings were generally very high. Assertiveness 

and expectations towards employees were rated the best (median = 6.5, mean = 6.23). Confidence 

and ambition were also high (median = 6.5, mean = 6.08). The lowest rated response was 

determination and consistency (median = 4.5, mean = 4.41). 

Future entrepreneurs assessed selected factors in terms of positive or negative impact on the 

company's development. Definitely positive responses dominated. The greatest positive impact, 

according to the respondents' assessment, was their qualifications. More than 93% of 
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respondents answered this question. Personality and personal relationships are followed by the 

lowest scores for institutional resources and money. 

As in the case of entrepreneurs, those planning to set up a company were asked to indicate the 

most important skills in the context of female self-employment. The two most frequently 

indicated responses were self-organization and time management (10.17% each). The answers 

to "problem solving" and "decision making" were also high (7.63% each). Lifelong learning and 

resilience (0.85%) had the lowest responses. 

10.3. Answers from “I work in an institution” 

Representatives of the institutional environment were asked to indicate what kind of support is 

offered to entrepreneurs. The highest percentage of responses concerned financial support 

(guarantees and loans) - 93.33%. Subsequent responses indicating the support offered concerned 

training for entrepreneurs and consultancy in the field of development projects (80%). The least 

frequently, according to the respondents, was offered support in the area of preparing 

informational and promotional materials (13.33%), networking and offering legal, financial and 

accounting advice (33.33%). 
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Figure 89. What kind of support is offered to entrepreneurs by institutional environment in 
your region (%) (PL) 

 

Source: own calculations. 

When asked about the importance of the factors of the local environment characteristics for the 

development of enterprises, the representatives of the business environment gave the highest 

ratings to the following: the appropriate level of social infrastructure (average = 6.49) and the 

goodwill of the local community towards the company, good relations with the local community, 

permanent social networks and ties (mean = 6.48). The lowest scores were given to the 

appropriate level of public safety (average = 5.08) and the functioning of special economic zones 

(average = 5.20). 
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When representatives of business environment institutions assess the importance of activities 

supporting entrepreneurship, it can be noticed that these factors were assessed very highly in the 

context of their importance for the development of enterprises and their success. On a scale of 1 

to 7, in most cases, the median was 6. The answers were not differentiated, and the highest rated 

was (average = 6.50) the possibility of receiving aid as part of activities related to supporting 

entrepreneurship by entities such as entrepreneurship centers or others. High marks may be due, 

in part, to the importance of your own work. 
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Figure 90. How important for the development of enterprises and achieving success are the 
factors listed below - possibilities of supporting activities from the institutional 
environment? (1 – not important at all, 7 – very important) (PL) 

 

Source: own calculations. 
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11. Conclusions 

Analyzing the collected empirical material (the whole surveyed population) it should be 

emphasized that 26.74% of the surveyed were people considering setting up a new enterprise 

who are currently employed, while 23.91% were the ones considering setting up a new enterprise 

who are currently unemployed. More than 25% of the respondents were entrepreneurs owning 

their own business. Among this group, 40.86% were entrepreneurs setting up a business in 2019-

2021 of which 33.33% of entrepreneurs declared that this was their first business and only 

7.53%  had already run businesses before. Analyzing the enterprises from the perspective of the 

number of people employed, it turns out that 50.54% employ only one person while 25.81% 

employ more than 10 people. The research provided interesting information and insights. There 

were some differences with regard to selected, researched issues between particular groups of 

respondents. 

For example in case of women, family factors were more frequently indicated as reasons for 

closing the company (13.98% of indications for women and 8.6% of indications for men). 

Also when assesing pro and contra factors related to starting a business female entrepreneurs 

more often than men indicated the negative influence of the family on running a business. For 

those planning business "money" and "institutional resources/support" received the most 

negative responses but behind them are also factors related to family. 

Both company's owners and planning a company were highly rating the advantages of self-

employment The highest responses for entrepreneurs were: "position in the company - 

independence from superiors", "possibility of professional self-realization" and "self-fulfillment 

and doing what you love". For planning a business the biggest advantages were "ability to manage 

working time" and "self-realization and doing what you love" What should be noted, the financial 

issue “satisfying financial benefits” seems to have the lowest significance for both entrepreneurs 

and future entrepreneurs. This might be a surprising discovery but it is consistent with many 

other research. 

One of the most frequently chosen answer for question about skills important for women self-

employability was "communication". Out of many factors enlisted it got 6,84% in the group of 
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entrepreneurs, 7,8% in the group of planning business and 9.6% in the group of institution 

representatives,  problem solving (9.3%) and know-how (9,3%). This seems interesting that this 

factor got so much attention, but it is also indicated as one of the most important qualities seek 

by companies on the market. 

The respondents were also asked to select up most important factors discouraging to start a 

business. The most frequently chosen answer for entrepreneurs was the lack of knowledge about 

the sources of financing that could be obtained (15% of responses). The next most frequently 

chosen answer was "too much risk of running a business" (12.28%). Respondents planning to 

start a business were also choosing this answer (11.61%), along with the lack of own financial 

resources (10.18%) and the lack of an idea for a company (10%). So obviously the problems at 

different stages of development are a bit different. It can be stated that the vast majority of 

answers concerned the lack of knowledge about institutions and funds that can be obtained. This 

clearly indicates areas for improvement in the institutional environment of enterprises. And this 

group seems to be aware of the problem although the most frequently chosen answer for them 

were "lack of knowledge about running a business" (12.23%). But the next ones were "lack of 

knowledge about sources of financing that can be obtained" (11.79%) and "lack of financial 

resources" (11.35%). It can be noticed that representatives of institutions notice a problem which 

they may be partially responsible for (lack of knowledge about funding sources). Interestingly, 

excessive bureaucracy was also often mentioned by them (10.04%).  

The respondents were also asked to rate the skills and behavior of female entrepreneurs. For 

entrepreneurs the highest scores were "determination and consistency" and "combining family 

and business tasks". The lowest score was for the statement "constant search for opportunities 

to establish cooperation with new partners". Lower mean values were also obtained for the 

statements "experience in management" and "resilience to stress and failures". 

Those planning businesses were most often choosing: the ability to build teams and create 

conditions for teamwork as well as passion and commitment. The lower means obtained the 

statements "propensity to take risks" and "resilience to stresses and failures". 

And in the case of institution representatives the highest scores were: passion and commitment; 

self-confidence, ambition; and combining family and business tasks. The lowest mean values were 
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obtained for the statements "propensity to take and assess risks" and "belief in the possibility of 

achieving the set goals". 

Thus, it can be stated that female entrepreneurs are assessed highly in terms of passion and 

commitment as well as combining family and business tasks. And according to the survey the 

weaknesses were resilience to failure and stress as well as taking risks.  

A similar question as above was asked to assess the characteristics and skills of male 

entrepreneurs. The highest answers in the group of entrepreneurs were: "belief in the possibility 

of achieving the set goals", "propensity to take and assess risk", "self-confidence, ambition," high 

aspirations and constant search for new challenges "(average = 5.46). The lowest score was given 

to “combining family and business tasks”.  

For the respondents from the group planning their business the ratings were higher for “self-

confidence, ambition” The lowest score was also given to “combining family and business tasks”.  

And institution representatives were assessing men highly in terms of self-confidence, ambition, 

determination and consistency, passion and commitment, high aspirations and constant search 

for new challenges and resistance to stress and failure. The lowest scores were given to: 

combining family and business tasks and propensity to take and assess risks. 

The biggest difference between the ratings for women and men concerns the issue of “combining 

family and business tasks”. The mean for men is clearly lower here. 

When analyzing the development barriers in the opinion of entrepreneurs, it should be noted that 

the most important factor are too high taxes. Other highly assessed answers are competition from 

large entities, insufficient information on aid from European funds as well as pandemic 

restrictions. According to the respondents from a group planning a firm, the three most important 

barriers at the moment are: too high taxes, lack of sufficient information on aid funds from EU 

funds and restrictions caused by the pandemic. Thus, the answers of two groups of respondents 

(entrepreneurs and planning to start a business) are almost identical. For institution 

representatives the highest average was for the answers: complicated legal regulations, 

competition from large foreign companies, too high taxes and pandemic restrictions. Institution 

representatives seem not to see lack of sufficient information on aid funds from EU funds as a 

major problem. 
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The respondents were also asked to indicate the factors of the institutional environment in the 

development and success of their companies. There were some differences in this matter. For 

entrepreneurs the highest rated factors were the possibility of contacts and cooperation with 

other entrepreneurs as business associations and compliance of local government units with the 

rules of public procurement. For planning their businesses, the highest answer was “efficiently 

functioning public administration bodies”. For initial stages of company development proper 

functioning of local government units and help from them seems to be far more important than 

for entrepreneurs, who would rather seek possibilities of achieving synergy effects due to 

cooperative actions. The factor of the lowest importance for both groups turned out to be the 

developed local spatial development plans.  

When characterizing the most important differences among the respondents in Austria, Estonia, 

Greece, Spain and Poland in the surveyed group of entrepreneurs, it should be stressed that in the 

opinion of most entrepreneurs the key benefit of being self-employed is self-fulfilment and doing 

what one loves in life. The highest mean score for this factor was given by entrepreneurs from 

Estonia and Spain, while the lowest indications came from Austria. Another important variable 

resulting from economic pragmatism is a satisfactory financial result of the enterprise, here the 

highest indications came from Greece and Poland. 

Equally important in the opinion of entrepreneurs seems to be the possibility of combining family 

matters and professional duties, in all countries the average indications of entrepreneurs 

responding fluctuate above 5 (only in Austria just above 4).  As follows from the research it should 

be noted that the variable characterizing the possibility of managing one's own time is also 

characterized by high indications in all countries covered by the survey. The surveyed 

entrepreneurs clearly declare and highly evaluate the benefits of self-employment. 

When surveyed among those intending to become entrepreneurs, perceptions of the benefits of 

business generally do not differ from those of entrepreneurs. Also, in this group, self-fulfillment 

in carrying out business activities and doing what one likes in life recorded very high indications 

in all countries. Only in Poland did those planning a business place this factor at the lowest level, 

while in all the countries where the survey was conducted, the variable defining the financial 

benefits of running a business was rated very highly. Those planning a business perceive business 

activity in terms of improving their financial status for the future. 



 

129 
 GRANT AGREEMENT: 2020-2-AT02-KA205-002824 

 

Analyzing the group of people representing the broadly understood business environment and 

institutions supporting it, it should be emphasized that the study took into account the factors 

that significantly support the entrepreneurship of young people and especially women. As it turns 

out trainings are very important especially in 3 countries as it results from the answers of the 

respondents in this group, i.e. in Austria, Poland and Estonia, whereas in Spain and Greece 

trainings for entrepreneurs are not so important.  

Another important issue that was raised during the research was the problem of building 

networking and relationship networks based on the resources of business support institutions. 

When analyzing this issue, it should be stated that the greatest institutional support in this matter 

was indicated in 3 countries, that is Austria, Estonia and Greece, while Spain and Poland in the 

opinion of representatives of business support institutions do not invest in this type of activity. 

Another important factor that was taken into account in the survey is the support that institutions 

organize in the context of building promotional campaigns for business generated products. The 

least support was found in Greece and Poland, while the support was better in Austria, Estonia 

and Spain. 

When making country-level analyses, it is important to keep in mind the rather small sample size 

of the study. This is background material that may be useful from the point of view of broader 

research. The survey can be treated as a pilot, as interesting findings emerge that are worth 

exploring in more depth. For example, it can be seen that there are differences between 

perceptions of entrepreneurship across countries. There are also differences between the 

perception of women's and men's entrepreneurial skills, and it can be assumed that these are 

stereotypes. It can also be seen that entrepreneurs (as well as those planning a business) face 

similar problems and barriers, and institutional actors do not always have the same view of 

reality as entrepreneurs. 
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